
World Premiere: The Augmented Reality Ad For MINI 

Use case by metaio



The Mission

One of the leading global brands in the automotive sector plans something big. The release
of the new MINI Convertible in spring ´09. Following the claim „Always open“, they were
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of the new MINI Convertible in spring ´09. Following the claim „Always open“, they were
searching for something special to celebrate this world premiere. An innovative idea
creating buzz, with enough appeal for the media and bloggosphere, with intrinsic viral
qualities and – last but not least – something absolutely new. Of course related to the core
brand values.

Well, consistently they were open for Augmented Reality. 



The Implementation

The idea was to celebrate the world premiere of 
the new convertible at a very special place: in the 
hands of the people.

Thus we created an augmented reality 
application, connecting classic print ads in 
magazines with a microsite in a stunning and 
completely new way.
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When holding the special ads in front of their 
webcam, the users were able to experience the 
virtual MINI in 3D from all perspectives – in real 
time on the real magazine. 

A screenshot from the Microsite: www.mini.de/webcam
A user holds the new MINI Convertible in his own hands. 

The movie can be found here: 
http://www.youtube.com/watch?v=dBser6_gToA



The Results – So Far 
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• More than 100 online articles in magazines and blogs around the world. 

• Press coverage in many different classic print magazines from german „Autobild“ to the
international issue of „PAGE“.

• Around 200,000 people saw the making-of video on YouTube

• The measure underlined MINI´s core brand values and was totally on strategy: MINI is
once more precepted as an innovation leader and forerunner for an (inter-) active
customer experience.



Ideas for another success story? Contact us!

E-Mail:   jan.schlink@metaio.com

Phone: +49-(0)89-5480-198-51

www.metaio.com


