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PRESS RELEASE 

junaio 2.0 now in the App Store: next generation AR browser 

 

junaio 2.0 is the first mobile augmented reality platform which can avoid accuracy limitations of 

GPS and allows usage indoors by integrating LLA-markers. Users now also have access to all 

kinds of location based information via a new channel concept. 

San Francisco / Munich, March 09th 2010 – metaio released a completely new version of 

its open augmented reality browser junaio. The version 2.0 is now available in the App 

Store and offers new unique features. Indoor usage, web- and user-based information 

channels and an open API for developers are further steps on junaio´s way to an open 

browser platform enabling everyone to create and experience mobile augmented reality. 

One feature which makes junaio 2.0 outstanding is the possibility to use it indoors. By 

combining the GPS- and compass-based geo-information with the so called LLA-marker-

technology (patent pending) users now can experience augmented reality not only in the world 

outside but even within buildings. This feature can be used e.g. for museums where visitors can 

point their camera on the info next to the exhibits and gather information directly on their mobile 

phone. ñjunaio is the first service offering this cutting-edge approach,ò says Peter Meier, CTO of 

metaio. ñjunaio 2.0 makes it possible to bring augmented reality to places like exhibitions, trade 

fairs, shopping malls or stations without being dependent on the limited accuracy of the GPS-

technology.ò  

The first time this feature can be experienced will be the ñscavengAR"-hunt by Porter Novelli at 

the South by Southwest Conference in Austin, Texas. The visitors have to find clues in the real 

world throughout the SXSW venues, collect digital items on them and be the first to finish the 

augmented reality scavenger hunt and win great prizes. 

New Channel Concept 

junaio 2.0 also introduces a new way to arrange the location based content and offers mobile 

content channels in the real world via augmented reality. These channels at the moment include 

the categories: News, Culture, Shopping, Games, Travel or Food and for example help users to 

find the closest and best rated restaurant more easily. Furthermore every user can set up 

his/her personal channel and share posts, notes or points of interests with friends or make 

channels public to everyone. With this feature users can share their experiences, 3D objects, 
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Twitter messages, website infos or recommendations of nearby locations with their friends and 

build the junaio-social community.  

The first content provider channels included within the junaio 2.0 platform, will be a US-based 

transportation service provider (tba.) and the Eventful Channel. The Eventful Channel integrates 

data, such as event locations and venue details into the augmented reality browser. Eventful 

offers the worldôs most comprehensive selection of local events, from movies, concerts and 

sports to singles events and kidsô activities. Users will have mobile access to events venues and 

information anytime and anywhere. Again this great service will be revealed at the SXSW 

conference for the first time. 
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Images: Screenshots of the SXSW ScavengAR hunt by Porter Novelli, Eventful channel, and a 

national transportation channel. 

 
More information: 

www.junaio.com 

www.metaio.com 

www.scavengar.com 

www.porternovelli.com 

www.eventful.com  

 

About junaio 

junaio is a mobile augmented reality platform that allows users and developers the ability to 

create content channels in the real world.  Users can flip through channels like entertainment, 

nightlife, travel and many others and see information digitally displayed around by simply 

pointing their phone. With junaioôs open API, developers can create state of the art augmented 

reality applications http://www.junaio.com  

junaio is the first mass consumer platform of metaio, a leader in the growing field of augmented 

reality. Founded in February 2003, metaio has three offices worldwide and has worked with over 

http://www.scavengar.com/
http://www.porternovelli.com/
http://www.eventful.com/
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340 clients to deliver augmented reality projects including companies such as LEGO, ADIDAS, 

Popular Science, amongst others. http://www.metaio.com  

 
Contact: 
 

Lisa Murphy 
Product Marketing Manager  
Phone: +1 415 814 3594 
Email: lisa.murphy@metaio.com  
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